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Content Marketing Consultant
Podcaster: Get Shit Done Chat
Twitch Streamer

You can find me on Twitter via:
@JasonSchemmel
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| Am Jason Schemmel

Content Marketing Consultant
Podcaster: Get Shit Done Chat
Twitch Streamer

VOTED #1 CONSULTANT
IN MICHIGAN*

(*Voted by Jason...and hopefully his wife)

You can find me on Twitter via:
@JasonSchemmel



Radio

. Another medium for an




Commercials

Another awareness campaign
with a higher probability of

conversions



http://www.youtube.com/watch?v=uRWSE3w9i5U

55% of TV advertising time is NOT paid attention to

0 Al Vioeiilie KipEile Paid YouTube Mobile*
Advertising Time Advertising Time A?ﬁ,’f,;t_':,'(?gpz.'d'?e e The majority (62%) of all
YouTube mobile advertising,
paid and non-paid, receives
viewers' attention compared
to only 45% of TV

B Visual Attention
e Paid YouTube mobile

B Muititasking
B Switching advertising is 84% more
Skipping likely to receive attention
than TV advertising (83% for
Paid YouTube mobile ads
and 45% for TV ads)
~55%
not paid
o 25%A 17%
15% [ | xm’n *Paid Mobile Advertising Time includes
to YouTube video ads that are played for at
least :30, or in full if the ad is less than :30
(A) (B)

Visual Attention is defined as: time looking at advertising as a percent of advertising time

ipsos/Google Advertizing Google/lpsas Attention Research Eye-tracking Experiment, US 2016 Capital lefters indicate statistically higher 3t 95% c 1 .
GOOQ'C Ipsos Connect ficion fesescch 2016 (2953 ads cbserved, n=86 TV viewers and n=87 YouTube viewers, 18-54 year ids) anucn::naslumhq:dm:,l 9
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Lets. Get. CONNECTED!
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In the late 1990’s and earlyj
2000’s, if your business didn’t

S have a website, it didn’t exist.

Image Source: PCMag
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| Connect = o
2 ¢ Share - = -

i Contert
o Links
o Success

_»
Links 2

~ Structure : St
E_‘; L'ke Con.‘-en-‘- ImaeSource:ard

“Brands use bgging to share

" information and build
authority



In the 2000’s to today, if your

brand doesn’t have a social
presence, it doesn’t exist




Online presence helps

HOW MUCH DO YOU TRUST A CO

MPANY WITH...

\\ NO WEBSITE? [[ 3 NOSOCIAL MEDIA ACCOUNTS?
/" Alittle / DON’T TRUST AT ALL A little / DON’T TRUST AT ALL

Millennials Millennials

37%

h Su I'VGYMOI'\ kGY° e Survey conducted October 5-8, 2018




Paid Social Advertising

Social Ads
& PPC

Over the past decade, social
advertising & Pay-Per-Click has

. become the primary advertising

medium.



Social Media Ad Boom Continues
Social media advertising revenue in the United States

B Firsthalf [l Second half

Social media as a %
of total online ad revenue

olclo.

2012 2015 H1 2018
$6.4b
I sab
$1.7b .
2
$1.9b
2012 2013 2014 2015 2016 2017 2018

@statistaCharts  Source: IAB/PwC Internet Ad Revenue Report StatISta 5
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Reaching people on the internet.

How it used to be:

Come on overl

o) = s
I've got some

neat stuff here.

Actually. follow me

over there.
It be easier for us fo
reach each other.

i

Where we're at now
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Social Marketing Strategies:




Marketers in the 2010’s




What Marketers
Have Been
Doing Now

)
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Popular Content Strategies Over The Past 5 Years:

- Facebook/Instagram Stories

- Facebook Groups

- Video & Live-Streaming

- ChatBots

- “Best Practices” or Keeping Up With The Joneses
- Gated Content

- Podcasts

- TikTok (or Vine 2.0)



https://blog.hootsuite.com/facebook-statistics/
https://blog.hootsuite.com/facebook-statistics/
https://blog.zoominfo.com/live-streaming-statistics/
https://learn.g2.com/chatbot-statistics
http://jayacunzo.com/blog/marketing-has-a-best-practices-problem
https://businessesgrow.com/2018/06/25/gated-content/
https://www.podcastinsights.com/podcast-statistics/
https://www.businessinsider.com/tiktok-app-online-website-video-sharing-2019-7

EXPERIENCE PERFORMANCE

\(COMPETENCE

POTENTIAL




How We Think Best Practices Should Work:

did my
best work!

RESULTS
this is hard found the
best practice!
o
e
TIME .
- ._ \ P
® ) AR o W

Jay Acunzo,
Podcaster
& Author



RESULTS

How Best Practices Typically Work:

almost: nope-

this is hard

\o\.

pes!

Jay Acunzo,
Podcaster
& Author



GATED -
CONTENT [3s<M

IS YOUR CONTENT
WORTHY OF
CAPTURING LEADS?
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“People hate gated content. Research shows more
than 90% of the people interested in the content
abandon the sign-up process because they don't trust
what happens next to the email address.”

- Mark Schaefer,

Marketer & Keynote Speaker
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PODCASTING




AND LISTENS TO AN AVERAGE OF 7 SHOWS PER WEEK.




New Social Media Platforms

TikTOKk =



Who's already using it? J
TikTok

@he Washington Post VW,
NBC

SON DIEGO




Stretched so thin...




GIESec.com




What are your company’s top marketing challenges?

Generating traffic and leac I 65
Proving the ROI of our marketing activities [ 20%
Securing enough budget [ 28%
Identifying the right technologies for our needs _ 26%
Managing our website _ 26%
Targeting content for an international audience [N 21%
Training our team [N 79%

Hiring top talent [N 76%
Finding an executive sponsor [N 7% STATE Of INBOUND

Source: HubSpot



WERE
SUPPOSE

YOU'VE
CHANGED




“ The

pure goal of
content marketing
is to create better
customers who

M stay longer.
Not to sell
more stuff.

Joe Pullizi




Successful
Content
Marketing
in 2020
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Traditional (yet, detailed) funnel

Business Purchase Conversion & Sales
Funnel Infographic

Awareness

o Interest
Consideration
Q Intent

GEvaluation
0 Purchase

Photo Credit: agility.marketing



The New Funnel

Engagement 5ond Awareness

Education rroblem identificatior

—ResearCh Investigate Solutions
-Evaluatlon Assess Satisfaction of Needs, Requirements
. . S R o 2 A s
Justification Justify & Quantify Value, Internal Buy-In

@i Pre-Purchase stages ' Purchase 7iansactional and Transitional Factors
. Post-Purchase Stages

AdOpthI’I Onboarding and Implementation

Retention satisiaction and Success

-Expansion Up-sell, Cross-sell

Advocacy (oyalty and Fvangelism

® customerJourneyMarketer.com






CONTENT

OWNED
°

LinkedIn Connections Email Subscribers
Twitter Subscribers Brand Website

'Tunés SUbsc"b.ers Print Subscribers
Medium Subscribers

Tumblr Subscribers
Instagram Subscribers
Pinterest Subscribers
YouTube Subscribers

Facebook Fans

G

AARRKE 1ING
NSTITUTE®



Vebsite, Blogging, & SEO




Example 1:

¥ 1 Cleveland Clinic

@AmandaTodo




Amanda Todorovich, Senior Director
of Health Content for Cleveland Clinic,
has led Cleveland Clinic’'s "Health
Essentials” site to more than 7 million
inbound visitors a month!

© /amandatodo

. e (] ./‘ - << -
AN e . .
< « ¢ !
‘e ‘ o " e ‘\ \
a v 8 L4 PSR By 9

Organic Research: clevelandclinic.org @

U5 | A o [ Device: 15 Desitop v | Dater

Overview  posions  Position Changes  Competitors  Pages  Subdomalns

36,2010 v | Currescy: USD

- al [ v v
Keywords | Teaffic ¢ Traffic Cont §
3M casx wannnnnnnaill 13.1M oo $17TM
Organic Keywords Trend ¢
Tepd 410 W G G5T100 @Tetal | @ Notes + ™ M 1Y 2Y Aliteee
w
CevGTGTEGTET (G G000
2 13 214
Organic Search Positions ! © Manage columes EIIGED | | & Export
e Last
Keypwerd Pos. o, Traftic % Velume - KD% = U0, s SERP (e
Myt 1 0 197 s50000 7981 183 hpeffmychant o/ & [ Je14,2009
o Ch 1 0 o /6000 W) s Lo/ fmychart . oeg/ & B M
dleveland i 1 0 082 15000 744 199 Mussfimydeve oo/ [ 14,2019
weto et .1 0 068 2240000 5097 082 Mips/Pedthd, ) 2 214,209
> develand clini my Ot “1 ] 055 20500 NN I Netpafimychant . ovg/ & B M40
> myctart logn .1 0 039 190000 7808 0S8 bttonfmychart.. ol & 214,2009
> dysmencrihes .1 0 026 74000 nn 201 Mtpaimydeve rhea @ 214,209
Source: Express Writers /
[
‘ - . [ s
- [



Example 2:




v Express Writers

It takes 18 months of consistency to see real content success (Joe Pulizzi). “If you aren’t delivering
consistently to your audience, you are not content marketing,” Joe says. This is truth.

.........................................................................

Organic Research: expresswriters.com ¢ or

E A r T Device: o Desktop v | Date: Jul16,2019 v | Currency: USD

Overview  Positions  Position Changes  Competitors  Pages  Subdomains

We've never missed our : > ) (e =
. Keywords ( Traffic { Traffic Cost ¢

Commifmenf fo pub'ish I 3 24.8K 5% guasnunnnnil 42.5K p $120.5K

. . . Organic Keywords Trend

hlgh qualliy blog/week . Topl 410 mN20 @250 G510 @Totl | @ Notes - IM6M 1Y 2Y Alume
. October 2015 July 20]9N

in8 years. It has paid off! 3

G=GG=G——306~G0066~56=—6G0G glltil'5'5'54:45!,1!!1!"!!1"“"'.”“"“IJ
<L = - ’ |\ 'Y <.
‘ o ' e '\ \) ’ e Q‘ A ‘ L S



Example 3:

| WANNA BE A BLOGGER




There are only 5 blog
posts on his blog.

Yet just from these five, on
average, Michael gets
12,000-15,000 page views
every month!

He also says that engaging with
his community, having real
conversations, fostering friendships

is a big reason for his site growth.

© /MPozdnev

Audience Overview @ 8w g

O Al Users Nov 12, 2015-Dec 7, 2018 ~
Overview

e B Sebect & e Mouly  Dey  Week  Menth

Google traffic began to grow
W New Visior I Returning Visnor

Users New Users Sessons
191,629 192,817 244844
TR SRS T IR I
Number of Seasions per User  Pageviews Pages / Session
1.28 315431 1.29
Avg Session Duration Bounce Rate
00:01:11 81.27%

. Source: Express Writers /~
- ‘ - ° (] °
. o L QN e * .

NS . <k S N



Andy Crestodina of

" () Orbit Media Studios

| New Research] How has Blogging Changed: 5
Years of Blogging Statistics, Data and Trends



https://www.orbitmedia.com/blog/blogging-statistics/

| New Research| How has Blogging Changedz? 5

Years of Blogging Statistics, Data and Trends

9 COMMENTS

Of respondents who reported “strong results”:
>  75% include 10+ images



| New Research| How has Blogging Changedz? 5

Years of Blogging Statistics, Data and Trends

9 COMMENTS

Of respondents who reported “strong results”:
>  75% include 10+ images
> 67% write 20+ draft headlines per article

0 TOOl: nttos://www.aminstitute.com/headline/



https://www.aminstitute.com/headline/

| New Research| How has Blogging Changedz? 5

Years of Blogging Statistics, Data and Trends

9 COMMENTS

Of respondents who reported “strong results”:
>  75% include 10+ images
> 67% write 20+ draft headlines per article

0 TOOl: nttos://www.aminstitute.com/headline/

>  55% publish 2,000+ word articles



https://www.aminstitute.com/headline/

| New Research| How has Blogging Changedz? 5

Years of Blogging Statistics, Data and Trends

9 COMMENTS

Of respondents who reported “strong results”:
>  75% include 10+ images
> 67% write 20+ draft headlines per article
o Tool: https://mww.aminstitute.com/headiine/
>  55% publish 2,000+ word articles
> 53% research keyphrases for every article ¢
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https://www.aminstitute.com/headline/

v

| New Research| How has Blogging Changedz? 5

Years of Blogging Statistics, Data and Trends

9 COMMENTS

Of respondents who reported “strong results”:
>  75% include 10+ images

> 67% write 20+ draft headlines per article
o Tool: https://mww.aminstitute.com/headiine/

55% publish 2,000+ word articles

53% research keyphrases for every article o
43% promote_gontent using paig channels
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(). 2019 brazil traveler to usa need a visa

BEFORE

9:00 v4di
google.com

Wp Washington Post» 2019/0321 ©

U.S. citizens can travel to Brazil without the red
tape of a visa ...

Mar 21, 2019 - Starting on June 17, you can go to Brazil
without a visa and ... Australia, Japan and Canada will
no longer need a visa to ... washingtonpost.com; ©
1996-2019 The Washington Post

AFTER

9:00 V4l
google.com

@ USEmbassy.gov br) Visas

Tourism & Visitor | U.S. Embassy & Consulates
in Brazil

In general, tourists traveling to the United States require
valid B-2 visas. That is unless they are eligible to travel
visa ...



(). do estheticians stand a lot at work

BEFORE

9:00 v4il
google.com

‘L Chron.com » work

Medical Esthetician Vs. Spa Esthetician - Work -
Chron.com

Jul 1, 2018 - The type of business in which an
esthetician works can have an impact on her earnings,
... schools offer esthetics programs, though there are
also stand-alone esthetics schools as well

- Image Source: Google
- A L J - . . 0.
® ¢ .\

L] L] Al

a v 8 L4 . T e By 9
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AFTER

9:00 v4dil
google.com

() https:/apps.il-work-net.com » Clusters

Estheticians - Physical Demands - il-work-
net.com

Speak clearly so listeners can understand. Hold the arm
and hand in one position or hold the hand steady while
moving ...



New Age In
Marketing...
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' What -
s IsIt? ~

Defined -> Focusing on customer loyalty and

long-term customer engagement rather than

shorter-term goals like customer acquisition
and individual sales.

’\/ (-



Foster Relationships
With Your Audience

PrO\Inde Answer Build Trust
Vvalue Questions (over time)
Beyond

Selling



Can | have
your attention
means: may |

have your trust?

(Does the bunny
like me?)

Ann Handley

Y

Photo Credit: Ellen Kleinlangevelsloo

“Content needs to breed trust
(do they understand my
problems & needs best?)
AND affinity (do | like them?).”

M
SUMMIT PLACE
LY



ffound that minimum time from start to driving
enue for content marketing was nine months.

The average was 18 months of consistent delivery.
Why? Because it takes time to build an audience.”

- Joe Pulizzi



https://contentmarketinginstitute.com/2018/03/guide-audience-development/

| Content Marketing World an
1hr-Q

A 2017 Spiegel Research study reports that displaying customer reviews can
increase conversion rates by up to 270%. How can we incorporate them into
our content marketing mix? Let's discuss with G2's Kristen McCabe.

Join the conversation on Twitter, beginning Tuesday at noon EDT.
#CMWorld #contentmarketing #customerreviews

Using Customer
Reviews In
Your Content

Featuring:
Kristen McCabe @ausmericangirl

Tuesday, Sept. 17 * 12:00 ET

According to arecent study
(AdWeek), 85% of consumers find

UGC more influential than brand
content.

- Jay Baer, Convince And Convert

ADAYWITHOUT
. WHOPP=R:

TODAY WE WON'T BE SERVING
TO SUPPORT OUR COMPETITOR'S CAUSE

Brandon Robert White
September 24 at 12:01 PM

Burger King stopped selling the Whopper for one day in efforts to drive business to
McDonald’s to support their cause of raising money for cancer. Honestly, some of the
most brilliant marketing I've seen in years. And all in the name of #fuckcancer! Love it.


https://www.adweek.com/digital/why-consumers-share-user-generated-content-infographic/
https://www.adweek.com/digital/why-consumers-share-user-generated-content-infographic/
https://www.adweek.com/digital/why-consumers-share-user-generated-content-infographic/

Photo Credit: Municipal World



It requires more touchpoints

than ever to earn a
sale/conversion:

Anywhere from 20-500
depending on what the
customer/client is buying.

Image Source: GoFactYourPod.com



~ Thank You!

e

»

For a copy of the slide deck,
notes, and links to resources
go to: http://bit.ly/ECM-JS




