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1 What Has 
Worked In 
The Past



Print



Billboards

Awareness campaigns, 
& nothing more.
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Radio
Another medium for an 
awareness campaign.



Commercials
Another awareness campaign 

with a higher probability of 
conversions

http://www.youtube.com/watch?v=uRWSE3w9i5U




90s & 00’s
Lets. Get. CONNECTED!



Websites 
& Email

In the late 1990’s and early 
2000’s, if your business didn’t 
have a website, it didn’t exist.



Blogging
Brands use blogging to share 

information and build 
authority



Social Media
In the 2000’s to today, if your 
brand doesn’t have a social 

presence, it doesn’t exist





Social Ads
& PPC

Over the past decade, social 
advertising & Pay-Per-Click has 
become the primary advertising 

medium.









Social Marketing Strategies:



Marketers in the 2010’s



2 What Marketers 
Have Been 
Doing Now



Popular Content Strategies Over The Past 5 Years:

- Facebook/Instagram Stories
- Facebook Groups
- Video & Live-Streaming
- ChatBots
- “Best Practices” or Keeping Up With The Joneses
- Gated Content
- Podcasts
- TikTok (or Vine 2.0)

https://blog.hootsuite.com/facebook-statistics/
https://blog.hootsuite.com/facebook-statistics/
https://blog.zoominfo.com/live-streaming-statistics/
https://learn.g2.com/chatbot-statistics
http://jayacunzo.com/blog/marketing-has-a-best-practices-problem
https://businessesgrow.com/2018/06/25/gated-content/
https://www.podcastinsights.com/podcast-statistics/
https://www.businessinsider.com/tiktok-app-online-website-video-sharing-2019-7




Jay Acunzo,
Podcaster 
& Author

How We Think Best Practices Should Work:



Jay Acunzo,
Podcaster 
& Author

How Best Practices Typically Work:





“People hate gated content. Research shows more 
than 90% of the people interested in the content 

abandon the sign-up process because they don’t trust 
what happens next to the email address.”

- Mark Schaefer,
Marketer & Keynote Speaker

“



PODCASTING





New Social Media Platforms



Who’s already using it?



Stretched so thin...











3
Successful 

Content 
Marketing

in 2020



Traditional (yet, detailed) funnel



The New Funnel



How Do
We Do

It?





Website, Blogging, & SEO



Example 1:

@AmandaTodo





@JuliaEMcCoy

Example 2:





@MPozdnev

Example 3:





Andy Crestodina of

https://www.orbitmedia.com/blog/blogging-statistics/


Of respondents who reported “strong results”:
➢ 75% include 10+ images
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Blogging Statistics:

Of respondents who reported “strong results”:
➢ 75% include 10+ images
➢ 67% write 20+ draft headlines per article

○ Tool: https://www.aminstitute.com/headline/ 
➢ 55% publish 2,000+ word articles
➢ 53% research keyphrases for every article
➢ 43% promote content using paid channels

https://www.aminstitute.com/headline/








New Age in 
Marketing...





Defined -> Focusing on customer loyalty and 
long-term customer engagement rather than 
shorter-term goals like customer acquisition 

and individual sales. 



Answer 
Questions

Build Trust 
(over time)

Provide 
Value 

Beyond 
Selling

Foster Relationships 
With Your Audience



“Content needs to breed trust 
(do they understand my 
problems & needs best?) 
AND affinity (do I like them?).”



- Joe Pulizzi

“We found that minimum time from start to driving 
revenue for content marketing was nine months. 
The average was 18 months of consistent delivery. 
Why? Because it takes time to build an audience.”

https://contentmarketinginstitute.com/2018/03/guide-audience-development/


Examples of how to earn trust:

According to a recent study 
(AdWeek), 85% of consumers find 
UGC more influential than brand 
content.

- Jay Baer, Convince And Convert

https://www.adweek.com/digital/why-consumers-share-user-generated-content-infographic/
https://www.adweek.com/digital/why-consumers-share-user-generated-content-infographic/
https://www.adweek.com/digital/why-consumers-share-user-generated-content-infographic/




It requires more touchpoints 
than ever to earn a 

sale/conversion: 

Anywhere from 20-500 
depending on what the 

customer/client is buying.



Thank You!
For a copy of the slide deck, 
notes, and links to resources
 go to: http://bit.ly/ECM-JS


